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Resource Person:  

        Mr Nitin Awasthi 

        R & D Specialist,  

        APSIS Solutions, Bengaluru.

Programme Objective : To provide a hands on session on 

up Company”  

Program Outcome 

Entrepreneurship education has the potential to develop students’ competencies, knowledge and 

skills to confidently act on opportunities, address issues and solve problems that have arisen in 

their communities. Resource P

strategies include new age and digital marketing fundamentals and hands on session on how a 

marketing strategy will be useful for the start up company to get its first 100 customers.

Target audience: 48 students of 

Number of Audience: 92 Participants.

 

Organizing Committee :  

Dr R. Balakrishna, Principal 

Dr.J.Amutharaj, Vice Principal 

Dr.S.Usha, Dean (R&I) & HoD

Dr.C.Ramesh, HoD- Mech. Engg.,

Dr. Lakshmi B L, Professor and Head 

Ms. Deepika N, Asst. Professor, M.B.A. Dept.
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To provide a hands on session on “Innovative Marketing 

education has the potential to develop students’ competencies, knowledge and 

skills to confidently act on opportunities, address issues and solve problems that have arisen in 

Resource Person has delivered the importance of innovative

new age and digital marketing fundamentals and hands on session on how a 

ful for the start up company to get its first 100 customers.
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Students interaction during the
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conducted for M.B.A. students 
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